Bricks and the City

La prima trasmissione televisiva
Interamente dedicata alla casa
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PERCHE UNA TRASMISSIONE
INTERAMENTE DEDICATA ALLA CASA?
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QUALI TEMI TRATTATI
NEL 20197
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RISPARMIO ENERGETICO

CONDOMINIO
LIFESTYLE NUOVE COSTRUZIONI
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IL PREZIOSO CONTRIBUTO
DI CONFEDILIZIA
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COSA FAREMO NEL 20207
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FACE 2 FACE RENDERING
TARGET
JETSET SQUARE
5 RUBRICHE
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QUALI ARGOMENTI TRATTEREMO?
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Bricks and the City

La prima trasmissione televisiva
Interamente dedicata alla casa

La rigenerazione urbana
Accessiblilita e real estate
Sostenibilita e risparmio energetico

Proptech: come cambia il real estate

La viabilita del futuro
Locazioni brevi come stanno cambiando le citta
Il condominio moderno
Citta universitarie e mercato della casa
Sharing economy e nuove esigenze abitative
Nuova famiglia, nuove esigenze

Come l'arte influenza le citta
Eventi sportivi e riqualificazioni urbane
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ANCHE IN QUESTA STAGIONE
INSIEME A CONFEDILIZIA
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DOVE SARA" POSSIBILE SEGUIRCI?
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DIGITALE TERRESTRE CH 71 - (LAZIO)
STREAMING WEB e PODCAST

DIRETTA FACEBOOK e YOUTUBE
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JAN | SOCIAL MEDIA OVERVIEW i B

20‘ 9 BASED ON MONTHLY ACTIVE USERS OF THE MOST ACTIVE SOCIAL MEDIA PLATFORMS
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TOTAL NUMBER ACTIVE SOCIAL MEDIA TOTAL NUMBER OF ACTIVE ACTIVE MOBILE SOCIAL

OF ACTIVE SOCIAL USERS AS A PERCENTAGE SOCIAL USERS ACCESSING USERS AS A PERCENTAGE
MEDIA USERS OF TOTAL POPULATION VIA MOBILE DEVICES OF THE TOTAL POPULATION
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SR TIME SPENTWITH MEDIA

20‘9 AVERAGE DAILY TIME SPENT CONSUMING AND INTERACTING WITH MEDIA [SURVEY BASED]
7

AVERAGE DAILY TIME AVERAGE DAILY TIME AVERAGE DAILY TV VIEWING TIME
SPENTUSING THE SPENT USING SOCIAL (BROADCAST, STREAMING
INTERNET VIA ANY DEVICE MEDIAVIA ANY DEVICE AND VIDEO ON DEMAND)
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AVERAGE DAILY TIME
SPENT LISTENING TO
STREAMING MUSIC




QUANDO INIZIERA™?
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OGNI LUNEDI

DAL 10 FEBBRAIO 2020
ORE 21,00
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SILVIA ROSSI
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PAOLO LECCESE
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ANDREA SPERA

GIUSEPPE STRAZZERA

GRAZIE!



